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Course Name  : IntroducƟon to Entrepreneurship 
Course Code   : CC21/22/2/IE 
Course DuraƟon  : 6 Month (July to December) 
Date of ApplicaƟon  : 1st Week of July 
Class Start    : 1st Week of August 
Course Fees   : No fee is required for the course 
Eligibility   : Students of UG level of our College 
Mode    : Blended Mode 
Seat Limit   : 50 
Course DuraƟon  : 30 Hours in 6 Month 
Class Day   : Every Sunday 
Class Time   : 11 A.M. to 1:30 P.M. 
ExaminaƟon Time  : 1st Week of December 
Result PublicaƟon  : 3rd Week of December 
CerƟficate Issued  : 3rd Week of December 

Course Outcome 
By the end of This course, students will have a comprehensive understanding on entrepreneurship and 
the skills needed to purpose their entrepreneurial  ambiƟons effecƟvely. 

Methodology 
 TheoreƟcal and PracƟcal Approaches. 

 Experience sharing 
 Students’ Seminars 

 Project Work 



 

Module 1: Understanding Entrepreneurship 
IntroducƟon to entrepreneurship 
CharacterisƟcs of successful entrepreneurs 
Importance of entrepreneurship in the economy 
Module 2: Opportunity RecogniƟon and Idea 
GeneraƟon 
IdenƟfying opportuniƟes 
CreaƟvity and innovaƟon in entrepreneurship 
GeneraƟng and evaluaƟng business ideas 
Module 3: Business Planning 
Components of a business plan 
Market analysis and research 
Developing a value proposiƟon 
Module 4: Legal and Ethical ConsideraƟons 
Legal structures for businesses 
Intellectual property rights 
Ethical issues in entrepreneurship 
Module 5: MarkeƟng Strategies 
MarkeƟng fundamentals 
Target market idenƟficaƟon 
Branding and posiƟoning 
Module 6: Financial Management 
Basics of financial management 
BudgeƟng and forecasƟng 
Funding opƟons for startups 

The examinaƟon paƩern and marks distribuƟon for the Add On Courses  
Total Marks  : 50 Marks 
Theory Exam  : 30 = i. MulƟple-choice quesƟons (MCQs) : 30 marks (2marks for 15 quesƟons)  

ii. Project report / PresentaƟon : 10 marks 
iii. Internal Assessment   : 10 marks 

This distribuƟon allows for evaluaƟng both theoreƟcal knowledge and pracƟcal skills, along with 
assessing the student's consistency and engagement throughout the course. 

Module 7: OperaƟons and LogisƟcs 
Seƫng up operaƟons 
Supply chain management 
Technology and automaƟon in operaƟons 
Module 8: Risk Management and Adaptability 
IdenƟfying and managing risks 
Strategies for adapƟng to change 
Resilience in entrepreneurship 
Module9: Scaling and Growth 
Strategies for scaling a business 
Managing growth challenges 
InternaƟonal expansion opportuniƟes 
Module 10: Entrepreneurial Leadership 
Leadership styles in entrepreneurship 
Building and leading effecƟve teams 
CommunicaƟon and negoƟaƟon skills for 
entrepreneurs 
Module 11: Case Studies and Guest Speakers 
Analysis of successful entrepreneurial ventures 
Guest speakers from the entrepreneurial community 
Module 12: Final Project and PresentaƟon 
Developing a business plan 
PresenƟng business ideas to peers and instructors 
Feedback and reflecƟon 
 

Course Name: IntroducƟon to Entrepreneurship 
Course Code: CC21/22/2/IE 

Overview of the Syllabus 
Class DuraƟon: 4 hours for each module 

GradaƟon:  A=50-60%  A+=60-70%  O=70-100% 
Assessment: Weekly quizzes or assignments, ParƟcipaƟon in class discussions, Business plan development and 
presentaƟon, Final exam or project 
Prerequisites: There are no formal prerequisites for this course, but a basic understanding of business concepts 
would be beneficial. 
Recommended Resources: "The Lean Startup" by Eric Ries 
"Business Model GeneraƟon" by Alexander Osterwalder and Yves Pigneur 
Online resources and case studies from successful entrepreneurs 
Entrepreneurial podcasts and TED Talks 
By the end of this course, students will have a comprehensive understanding of entrepreneurship and the skills 
needed to pursue their entrepreneurial ambiƟons effecƟvely. 
Course compleƟon cerƟficate. 
 


